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Date : 10 January 2009
Reference No. : MLX/ K.Net/ 02/ 09

Greetings from the Service Support Team @ Mindlogicx!

Wishing you a very happy and prosperous New Year 2009!

As the New Year dawns, we at Mindlogicx are  ready with a new verve to take business to  the
new level for the benefit of all partners. As part of our consistent efforts to position GradFirst as
country’s top-most brand for knowledge delivery, the Marketing department has planned for a
host of exciting ATL/BTL activities. There are a number of new activities planned out for this
quarter.

This month’s Edunews contains information on the upcoming Universities of India  (UoI)
program, BTL activities planned  and advertisement campaign being carried out by Mindlogicx . So
read on to know more.

Universities of India

As intimated to you in the previous issue of Edunews,
Universities of India conclave  is being conducted jointly by
Mindlogicx and Dun & Bradstreet (D &B). The event is
scheduled for 22nd, 23rd and 24th of January 2009 at
Eagleton Resorts, Bangalore. The chief guest of the event
will be Smt. Daggubati Purandeswari, Minister of State for
Human Resource and Development, Government of India . Universities of India 2008  will be
a knowledge conclave which brings together various st ake holders in education sector. The
participants of this conclave will be VCs of major universities of India and HR Heads from the
corporate world. Through this conclave, Mindlogicx, in association with D & B, seeks to foster
closer relationships between administrators of Univer sities and Human Resources Heads
from the private sector as well as to network and deliberate important issues related to
education between academia and corporate.

Primary objective of Universities of India  conclave is to foster an “industry – academia tie
up”.  In the current environment the academia is tied up in the curriculum and examination
management, as a result they are not able to spend enough time to provide their graduating
students any direction related to job opportunities. For the conclave, w e have invited many
senior professionals from many established companies to interact with the academia who will
be present to discuss ways and means to create employment opportunities for their
students.  At this landmark event, academia will be able to ne twork with the CEOs, thought
leaders, entrepreneurs and corporate decision makers from around the world. This will
enable fostering of industry-academic collaboration and result in a meaningful partnership
between them in the long run and provide students of participating universities immediate
access to employment opportunities from the participating companies. This is probably the
only event of such kind to facilitate such meaningful, result oriented relationships in the
country.

The event will be marked with the launch of Universities of India 2008  publication. We are
sure that this will be an expression of our commitment to quality assurance and excellence in
the academic portfolio management.
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Partner Meet

Before the Universities of India conclave, w e shall host a Franchisee Meet for all RF and MF
on 20th and 21st January 2009 at our corporate office in Bangalore. During event the senior
management of Mindlogicx wou ld interact with the franchisee partners and discuss about the
market situation. ‘Insights into Marketing’, ‘How to Effectively Position Ourselves’, ‘What
Captive Markets to Look For’ etc will be the points of discussion. We realize that there is a
very BIG potential market there which we need to tap!

The Partners will also be given a thorough round-up of the service framework and the
business model. This will help them to plan for their business activities and assist their LFs in
an effective manner.

BTL Activities Planned

The marketing team has lined up a large number of BTL activities fo r brand promotion of
GradFirst. Some of these BTL activities are given as follows:

 Slides for multiplexes

 Slogan writing contest in Feb

 Participation in education fair/ job fair in Feb/ Mar.

 Loyalty Programs for building loyal
customer base in phases which will
be done in association with corporate
who share the same TG.

More details on such activities are given
in the ‘Quarterly Sales Plan Q4’ which is
being sent to you separately.

IntelliEXAMS – The Integrated
Management System

It is elating to note that Mindlogicx has
successfully launched India’s first
Integrated Examination Management
System at Anna University Coimbatore on
15th December 2008. This launch was
accompanied by a national level full page
advertisement all over the country. In
response to this, we have received
enquiries from various universities,
educational societies and institutions from
all over the country, expressing their
interest in this system.

We are currently in talks with some major
universities for implementation of this
system and hope to close the deals very
soon. We suggest all of you, to forward
any leads for IntelliEXAMS
implementation to us from your region,
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mentioning name, contact address etc of the university heads. We shall take such leads
forward towards closure.

As the introducing parties, you will also gain from such deals.

Advertisement campaign

The print advertisement campaign is going
on its full swing. This includes regular
product ads in Education Times supplement
of Times of India every Monday and advts
for retail sale on select weekdays

The picture provides a glance of the recent
advertisements which have appeared in the
print media. New product ads are being
worked out which shall be shared with
you shortly.

In addition to print advertisements, we are
also planning ads through TV, FM Radio
and popular websites. The target group for
GradFirst is final and pre-final year students
of universities and colleges looking for
making themselves job-ready. Thus our
advertisement campaign is focusing on
reaching out to this target group for
promoting the sale of Educards and
establishing GradFirst as a house -hold
brand name. The outcome from this
advertisement campaign is quite
encouraging.

Marketing Collaterals

For marketing related activities, we are preparing different marketing collaterals. These
collaterals include brochures, product leaflets, banners, posters, flash presentations , product
walkthroughs and concept movies.

The collaterals for your perusal have been sent to all of you  in sufficient numbers. You can
use these in your presentations and other marketing activities. The partners who want
additional collaterals may send in their requests for the same to the m arketing team. In case,
you want to reproduce some of these collaterals on your own, you would need to take
approval from the marketing department before going ahead with the reprinting of these
collaterals.

Special pamphlets for Educards are ready. These can be used for distribution among the
target group in colleges, universities and other institutions for  promoting the sale of Educards.
The snapshots of these collaterals are given in the following picture :
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The last words for this month

We suggest all the partners to start sending you r weekly and monthly sales reports to the
marketing department regularly, as it would help us to help you and guide you in an effective
manner.

Also, do collate a list of best 10 – 15 educational institutions, universities and coaching institutions
in your area and start contacting them for bulk sale deals. You should also start contacting
Corporates. Most of them have bulk requirement s for Reskilling & Upskilling Programs! For
any assistance you can always contact the marketing team.

Any feedback or comments on the information given in this issue of Edunews would be most
welcome. For any queries or feedback, you can send us an ema il at response@mindlogicx.com.

We appreciate your business. Looking forward to serve you better.

Warm Regards

Service Support Team
Mindlogicx Infotech Ltd

response@mindlogicx.com

